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Partner innovator stories:
How to market your references

Honora Handley (she/her)

Head of GSI/SI/BCAP Partner Marketing
AWS
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Agenda

Why customer stories matter
- Telling a narrative

- Marketing approach

- Campaign examples

- Results to date

How you can get involved
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B2B buying journey

Sellers have
little opportunity
to influence
customer decisions
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B2B buying journey

Buying journey
IS not linear
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The storytelling
approach

—)  Selling

products

Selling
solutions




Why Partner innovator

stories

Partners know...

The measurable

business outcome e comomer
End user -
customer benefits

Where AWS fits into a

broader strategy
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Why AWS for
manufacturing?

dWs
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Making the Future
of Manufacturing

AWS Partners and their customers
deliver results through digital
transformation.

See AWS for manufacturing
in action. Read the case studie
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How the cloud helps cars
along the journey from
creation to customer




Personalizing the message

Focus on the customers
Relatable scenarios in Industry
Impactful imagery

Tell the story
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Project Highlights

Ownership

Accerture, a0 AWS Travel and Hospitality
Cormpetency Partner, leaned on its Amazon Web
Services (AWS) and airline industry expertise
10 debhver 3 new telephony stack powered by
Amazon CONNICT 10 Serve Customers better
and faster. Accenture manimized the glatfosm’s
capabilities and was very effident with the
mplormmntation, even importing voice talent
and cums from the previous system, with
mirviersal howrs expended by airling tearm.

Insist on the Highest
Standards

The switch to AWS provided 3 solugion that

greater systom Hlesbility. it also made intemal
Tating support desks more resient, ghing the
welinw confdence that its technology staces
could meet customess’ needs even in times of
unexpectod turbubence.
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For many ludky vacation travelers,
the boarding gate a¢ Hawailan
Atines | totes

o

1 st gt weeks, Accentre
deihvered 3 new teleghony stack that
to Amazon

2 dease
Into Kland time. Sut the airtre’s
sigruture hospitaicy and puncusslity
wise put to the test when the
COVID-19 pandamic groundad
o e

capabilites for around 200 employees.
spanning 11 bisiness units. The
Armazon Web Services (AWS) product
enables call centers to easly ramp

ermphopes—liws to 8 itandssil.

up
el provides tools, walytics, and
easly customized features 1o help

diesks were alwarys prepared for the ool experiences.
complex joamey shead, Hawallan
. e
y
proactive crange sirine's service bt made etemal
systerms more resliont and sears,
o off
Accenturo, a0 AWS Travel and scheckiling, for exaenghe, which hlps.
o varlous projects, incuding 41 00 time,
doud adopsion, ies
legacy technology stack, and ever Now that Hawsian Artines’ doud
off it flyng
that rd deainson
proparodness drils. That groundwark Jusz avor the heetzon, which is bright
oaser
for the airfine to quickdy set & new
conrrse to mederTize some of its Gl
conus, induding Baggago Claims
and Crew Sheduding




Group together and build launch plan
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Arriving Now: .
The Future of Airlines Earning

Trust, Drivir
Growth

AWS Partners lift airlines onto
the cloud to keep customer
experiences ascending.

How AWS Partners are securely
transforming the customer
aws experience for banking, insurance,
p — and financial services institutions
on the cloud.

- Making the Future
of Manufacturing

AWS Partners and their customers
deliver results through digital
transformation.
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The process we used

1. List out previous implementations
2. Validate impact and results

3. Assess value
1. Is this interesting?
2. Is this easy to understand?

3. Are the benefits real? Are there more?

Table of
4. Gain agreement for inclusion-MAF | cntents

5. Interview and write the stories

6. Build other assets
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Campaign framework

Customer story
created

Customer included in

Partner
innovator
storybook

MQL handoff
to partner

Partner / -
campaign\ -
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Partner content
syndication*

AWS
paid social

AWS
organic social

AWS content
syndication

Brag book/
ebook (new)

\ 4

Partner Hero
asset

A

Campaign
landing page
Industry-
focused/
multiple partners

AWS gated asset

form page

\ 4

PSL handoff to
partner

*Optional




Manufacturing

~—"

Making the future
of manufacturing

Together with AWS Partners

Download eBook

Airlines

p

The future of flight
is on the cloud

Together with AWS Partners

Download ebook

Campaign
examples



The future of flight is on the cloud. §¢

Results

What you make in the future depends on data

P out oW SAWS Partnars are el gathered to Start building with #AWS

Met MAL goal inside of 4 weeks

Impressions on social media -
4K impressions

CTR

AWS Blog views — 2K views
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airlines deliver better customer journeys

The future
of flight is
on the cloud

Post Reach

Total Likes and Reactions

Engagement Rate

Total Comments

Organic Shares

Clicks

Organic Impressions

Total Engagements

Partners: [
fmanufactur

Manufacturers:
What to make
of all your data?

Post Reach

Total Likes and Reactions

Engagement Rate

Total Comments

Oroganic Shares

Clicks

COrganic Impressions

Total Engagements

o

digital




Upcoming ...

Offer framework to more AWS Partners

Increase available Market Development Funds (MDF)
Social amplification and display ads

Videos

Regional campaigns and events
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4 |
These stories bring to life some of
the true value, innovation, and

impact that our partners deliver
to our joint customers everyday. "

Chris Niederman, GSI Leader
AWS
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Like what you saw?
Nominate your client story.

aWS’ © 2022, Amazon Web Services, Inc. or its affiliates. All rights reserved



Thank

Honora Handley

handlh@amazon.com
LinkedIn: Honora Handley

[waeres] Please complete the session
T8

survey in the mobile app
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