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Forward-Looking Statement salesforce

Statement under the Private Securities Litigation Reform Act of 1995:

This presentation contains forward-looking statements about the company’s financial and operating results, which may include expected GAAP and non-GAAP financial and other operating and non-operating results, including revenue,
net income, diluted earnings per share, operating cash flow growth, operating margin improvement, expected revenue growth, expected current remaining performance obligation growth, expected tax rates, the one-time accounting
non-cash charge that was incurred in connection with the Salesforce.org combination; stock-based compensation expenses, amortization of purchased intangibles, shares outstanding, market growth and sustainability goals. The
achievement or success of the matters covered by such forward-looking statements involves risks, uncertainties and assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, the company’s
results could differ materially from the results expressed or implied by the forward-looking statements we make.

The risks and uncertainties referred to above include -- but are not limited to -- risks associated with the effect of general economic and market conditions; the impact of geopolitical events; the impact of foreign currency exchange rate
and interest rate fluctuations on our results; our business strategy and our plan to build our business, including our strategy to be the leading provider of enterprise cloud computing applications and platforms; the pace of change and
innovation in enterprise cloud computing services; the seasonal nature of our sales cycles; the competitive nature of the market in which we participate; our international expansion strategy; the demands on our personnel and
infrastructure resulting from significant growth in our customer base and operations, including as a result of acquisitions; our service performance and security, including the resources and costs required to avoid unanticipated
downtime and prevent, detect and remediate potential security breaches; the expenses associated with new data centers and third-party infrastructure providers; additional data center capacity; real estate and office facilities space;
our operating results and cash flows; new services and product features, including any efforts to expand our services beyond the CRM market; our strategy of acquiring or making investments in complementary businesses, joint
ventures, services, technologies and intellectual property rights; the performance and fair value of our investments in complementary businesses through our strategic investment portfolio; our ability to realize the benefits from
strategic partnerships, joint ventures and investments; the impact of future gains or losses from our strategic investment portfolio, including gains or losses from overall market conditions that may affect the publicly traded companies
within the company's strategic investment portfolio; our ability to execute our business plans; our ability to successfully integrate acquired businesses and technologies, including delays related to the integration of Tableau due to
regulatory review by the United Kingdom Competition and Markets Authority; our ability to continue to grow unearned revenue and remaining performance obligation; our ability to protect our intellectual property rights; our ability to
develop our brands; our reliance on third-party hardware, software and platform providers; our dependency on the development and maintenance of the infrastructure of the Internet; the

effect of evolving domestic and foreign government regulations, including those related to the provision of services on the Internet, those related to accessing the Internet, and those addressing data privacy, cross-border data transfers
and import and export controls; the valuation of our deferred tax assets and the release of related valuation allowances; the potential availability of additional tax assets in the future; the impact of new accounting pronouncements
and tax laws; uncertainties affecting our ability to estimate our tax

rate; the impact of expensing stock options and other equity awards; the sufficiency of our capital resources; factors related to our outstanding debt, revolving credit facility, term loan and loan associated with 50 Fremont; compliance
with our debt covenants and lease obligations; current and potential litigation involving us; and the impact of climate change.

Further information on these and other factors that could affect the company’s financial results is included in the reports on Forms 10-K, 10-Q and 8-K and in other filings it makes with the Securities and Exchange Commission from
time to time. These documents are available on the SEC Filings section of the Investor Information section of the company’s website at www.salesforce.com/investor.

Salesforce.com, inc. assumes no obligation and does not intend to update these forward-looking statements, except as required by law.
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About Santander UK

Santander UK

Our purpose is to help people and businesses prosper

o We help our customers at moments that matter most l]
/ o

o We champion British businesses and help them to
grow sustainably

o Our customer focus helps us to develop more loyal
and lasting relationships

18,000 employees

14 million active customers

449 branches across the UK

3rd largest mortgage provider

UK’s 5th largest commercial lender
7 million digital customers

68% digital mortgage retention

& Santander



Future of Banking: Traditional vs. Next-Generation Banking

Pre- and post-pandemic things have changed beyond all recognition
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Human

Digital
Without sufficient
checks, customers
are taking on
unsustainable debt

Younger generations
prefer internet
banking; reports of

fraudulent i
. and more likely to
transactions are
. . buy now and pay
increasing

later
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Physical

ATM and branches
are closing but the
population is aging,
less digital-savvy,
and more financially
vulnerable

A

Banking Challenges

.

The Human and Digital Bank of the Future

|

Consolidation

Digital bank

with a human
touch!

Optimization

O’ New Capabilities

EEE Build an Ecosystem

salesforce
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° ° ° ° salesforce aWS
The Era of Digital Disruption |
Business Applications and Tools
& » s &K & £
* N % CRM Business Productivity Collaboration Telephony Developer Analytics
Apps Suite Tools Tools

Companies Are Accelerating Digital
Transformation

Need one, secure, scalable,
and connected ecosystem

Public Cloud Infrastructure
(Hyperforce)



AWS Partnership

Salesforce’s AWS Partnership allows different possibilities and
trajectories for growth

dws
N1

“This is a milestone
Partnership for the technology
industry, and one that will enable
our customers to experience an
even more powerful Salesforce
Customer 360 and achieve a new
level of success in their business”

“With this partnership
(Salesforce), we are significantly
simplifying developers’ lives
and empowering them to develop
applications however they want,
from wherever they want globally, at
any scale.”

Marc Benioff

CHAIR AND CEO,
SALESFORCE

Andy Jassy

CEO, AMAZON WEB
SERVICES




Customers Transform with Salesforce and AWS

Data and Security

Unified Developer Experience

Empowers businesses to integrate
data in the cloud

Big Data Analytics and Insights

Tableau + AWS Redshift, Amazon Aurora,
Amazon Athena, Amazon EMR,
and Amazon DocumentDB

Salesforce CDP and Amazon S3 connector

Securely Connected
Platforms

Private Connect and
Amazon AppFlow

Integration Platform

Pre-built connectors from
MuleSoft and AWS

Joint Learning Initiatives

salesforce

Intelligent Applications

Virtual Care Solution

AWS services pre-integrated into Salesforce
Apps for faster deployment
Available Winter '23

Contact Center
Transformation

Service Cloud Voice and Amazon Connect for
Service and Sales

Intelligent Document
Automation

Salesforce Industry Clouds and
Amazon Textract

Salesforce Feedback Management

Public Sector

Government Cloud Plus
and FedRAMP High P-ATO

GovSlack

‘ aws



The Foundation of Santander’s Transformation Journey

Cloud Contact Centre — UK Platform with Service Cloud Voice

Analytics

Real-time data

analysis across multiple
sources such as loT,

Amazon Athena, Amazon

DynamoDB, Amazon S3

Martech

Bring additional customer
attributes to a unified
profile from various AWS
data sources before
ingestion into CDP/MC

Integrated Offerings

Service Cloud Voice,
industry solutions;
solutions that Salesforce
and AWS bring
to market together

Customer-Driven
Innovation

Unified developer
experience, Private
Connect, virtualization,
MuleSoft, microservices;
offload complex
algorithms to optimize
IT/LOB tech

dWws
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Al/ML

Utilize AWS Al/ML models
interconnected with
Salesforce solutions
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. . salesforce
Cloud Contact Center: Value Realization .
Our Transformation to Compassionate Care — Pilot

@ Deployed in 5 months to 100+ agents

Deliver connected and personalized experiences

Service Cloud Voice + Amazon Connect

Increase in agent productivity

@ Unified supervision and reporting
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salesforce
Service Cloud Voice with Amazon Connect .
Digital Voice

Deploy Agile Cloud Telephony

Provide flexible phone support from home or the
office alongside CRM and digital channels

Resolve Calls Faster with Intelligent Process Automation

Add Contact Center

Use real-time call transcripts to unlock Al-powered “
recommendations and initiate workflows Creste your Contact Center on

Amazon Connect

Build Loyalty in Every Phone Conversation e e

Name your Contact Center

Deliver personalized service by giving agents visibility across sales,
service, marketing, and commerce

Supervise Teams in Real Time from Anywhere

Empower supervisors to view calls in real time for training, \
onboarding, and post-call insights 2 o
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What’s next on the Santander transformation journey?

Unification of platforms, maximize use, CDP and Al/ML

Martech

. Bring additional customer
Analytics attributes to a unified
Real-time data profile from various AWS
analysis across multiple data sources before
sources such as loT, ingestion into CDP/MC
Amazon Athena, Amazon
DynamoDB, Amazon S3

Integrated Offerings

Service Cloud Voice,
industry solutions;
solutions that Salesforce
and AWS bring
to market together

Customer-Driven
Innovation

Unified developer
experience, Private
Connect, virtualization,
MuleSoft, microservices;
offload complex
algorithms to optimize
IT/LOB tech

salesforce

adws
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Al/ML

Use AWS AlI/ML models
interconnected with
Salesforce solutions
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Salesforce Private Connect .
Securely integrate Salesforce and AWS

Keep C ications Pri
eep Communications Private A e ———

Bi-directional connection between Salesforce and
AWS without exposure to the public internet

331 Setup  Home  ObjectManager v

ﬂ Private Connect

@ Your connection has been synced

Private Connect F

v AWS Regions

Utilize Salesforce Enterprise Security prs | o BT N

us-east-1 amaws:iam:325178561262:role/us-east-1-private-connect COM.AMAZONIWS. VP /
. . us-west-2 amaws:iam:325178561262role/us-west- 2-privateconnect ~ com.amazonaw v \
Salesforce-managed end-to-end connections and streamlined
Inbound Connections
t I Create Outbound Connect
a C C e S S CO n ro S Private Connection Name v Description v Region v el
InboundTest us-west-2 wpo |
Status v Actions
Outbound Connections Ready -
Ld Ld -
Improve Productivity s S s | wecempomia \, Ponding Acceptance .
Summer20West Summer ‘20 us-west-2 demo us-west-2 vpce-Ob5c90387b690798 ) /
OutboundTestWest us-west-2 vpc-063631ab22dad1cfS =N

Simplified setup, configuration, and maintenance for developers v
or admins




Salesforce CDP

Make every marketing moment smarter

Know Your Customer

Connect to and ingest data from all of your data
sources to build a unified customer profile.

Segment Readily

Easily segment audiences based on granular contact and
event-level data, or computed attributes from an Amazon
S3 bucket.

Connect across the Customer 360

Backed by capabilities from MuleSoft, Dataroma, and
Tableau, and connected to all the systems of engagement
with the Salesforce Customer 360.

Data Cloud

Home

dws
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T 4 Q  Search Salesforce 9 $ -!-
Data Streams Data Model Identity Resolution Calculated Insights  *  Customer 360 Profiles ~  Tableau *Maria Alonso

it Profile Details v X

Maria Alonso
Palo Alto, CA
n Customer 360 Profile

Details  Actions

Profile Object
Unified Individual

Contributing Records
5

Last Madified
3/20/2021 7:12PM

Attributes  Calculated Insights Source Records Change History

[E) unified individual (4) 37487 Parish Ct, Palo Alto, CA
Attribute Value Address

N Miaria A 37487 Parish Ct,

lame aria Alonso Palo Alto, CA 5
Gender Female UsA 7
Date if Birth 07/01/1988
Credit Score 732 Change Hisl:ory ) v
Contact Points (7) Address Update

Mew Address: 37487 Parish Ct, Palo Alto, CA
Attritata Valug Type Update By: Maria Alonso
Address 37487 Parish Ct, Palo Alto, Shipping Update On: 3/20/2021 7:12PM
CA 94086, USA Source: / NTO Retail USA
Phone Number +1(619) 309-1265 Work
Email almaria@gmail.com = N \u\,. ¢ %
Ermail maria@mboutiques.com . ; "\ s
sy 3 . -
evi ~ () \
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Integrate Amazon SageMaker with Salesforce as Decision Engine ~—

Decouple human interaction from the process

Credit Scoring Fraud Detection Personalized Recommendations
Use Case Use Case Use Case

Detect malicious Use the Customer 360
users and transactions data to build machine
and create models for learning models to target

fraud detection that are customers that are more
dynamic, self- likely to convert with
improving and promotions.

Classify credit applications
and
predict whether the credit
conditions are eligible for a
customer (often called a
credit default)

maintainable.
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How Will That Work? Al/ML - Credit Scoring Pattern o N

Score

AWS ML used to score credit applications submitted through Salesforce

___________________________________________________________________________________ -
|

e Salesforce !
— Agent Console :

|

1

— Next Best Action 1

In-Process Credit Credit Credit I
Application Decision . : 3 Decision [

CDP Marketlng I

Segmentation I

A |

|

e etc. 1

|
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AWS » Credit Decision Model Amazon Amazon Amazon Amazon Amazon Amazon Connect
Rekognition Polly Transcribe Lex Comprehend Contact Lens

2, @ ~ () v

Amazon Amazon Amazon Amazon Amazon Amazon
Translate Textract Kendra Personalize Forecast Fraud Detector

Model Training Data
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Introducing Salesforce Genie
Drive hyper-personalization

Open Data Access

<® Announced at Dreamforce

Snowflake Slo

1

k/\}

Bring your own Al

<0 Announced at Dreamforce

Amazon aws
SageMaker

salesforce

First-Party Advertising

<0 Announced at Dreamforce

Facebook &
@ Instagram Ads

.\ Google Ads

a Amazon Ads
\—/‘7
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The partnership enables us to grow and transform
Adopt standards and stop building custom applications and integrations

Transformation

We use Salesforce with AWS
to transform the Contact
Center and the way we
engage with our customers

(attract and retain them)

Holistic Platform

Helps cross and upsell/the

right product bundling, there

is an integrated complete
Customer 360 view

Santander Digital Bank
on Salesforce and AWS
Low Code, Scalable and Accessible

salesforce

U

Innovation

Harness the power of data
through Bl and Al, driving
optimization as the algorithms
become more mature over time

dWws
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Visit Salesforce in
the Content Hub

IN Venetian halls
B, C, and D.
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survey in the mobile app

By Please complete the session
ik

Thank you!
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