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Create Meaningful Consumer Connections 

with AWS

“Test emails have shown a 12.5% 

increase in revenue versus the 

control. It is clear that AWS has 

given us another ‘arrow in our 

quiver.’ My only regret is this 

capability didn’t exist two years 

ago when we started this journey.”

– Kristina Smith, Director Global Digital 

Marketing, KEEN Inc. 

Connect with Consumers as They Evolve
Many consumers are now prioritizing convenience and availability over brand 

loyalty, with roughly 45% of US consumers saying they permanently switched 

brands or retailers in 2020 due to lack of product availability. Rapid expansion 

of regional brands and private labels, along with the emergence of agile, 

digitally native brands, make it imperative for brands to differentiate 

themselves in a crowded market or face increasing perceptions of 

commoditization.

AWS understands how to engage consumers through personalized interactions 

in an increasingly fragmented media environment while protecting consumer 

privacy. For 25 years, Amazon.com has built trust with consumers and 

developed deep personal relationships with unmatched compute, machine 

learning (ML), and analytics capabilities with AWS at its core.

Improve Customer Insights 

Using AWS data lakes, databases, and 

ML, marketers and data-science teams 

can track billions of events per day, 

apply ML to connect dots from views to 

purchases, and generate new insights to 

drive increased marketing effectiveness. 

Drive Marketing Efficiency 

Improve  Return on Advertising Spend 

through improved analytics, bidding, 

and marketing optimization. With more 

opportunities to optimize compute 

performance and costs, AWS is the 

cloud standard for advertising platforms 

that buy, serve, and measure hundreds 

of billions of ads per day. 

Personalize Every Customer Journey 

Touchpoint 

AWS offers unmatched breadth and 

depth of services to help marketers 

reach customers with timely, relevant, 

and personalized messages at every 

touchpoint. Companies with no prior ML 

experience can easily build sophisticated 

capabilities into their applications to 

improve effectiveness and scalability. 

The Industry’s Largest CPG Ecosystem at Work

We know how important your partners are and the critical solutions they provide. That’s why we’ve created the industry’s 

largest ecosystem—thousands of partners who deploy, extend, and enhance those capabilities for even greater value. We 

believe a big part of our job is ensuring that your partners and solutions work better together.

Improve Marketing Impact with AWS

Maximize marketing effectiveness and grow consumer loyalty through augmented insights, advertising optimization, and AI -

driven personalization. With AWS, you can focus on connecting with consumers in meaningful and relevant ways while driving 

greater return on advertising spend—not building or maintaining the infrastructure to make it happen.
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Create Meaningful Consumer Connections with AWS

Learn more, get started, and stay ahead.
Get started today with CPG marketing solutions from AWS:

• Visit our AWS CPG Overview page. 

• Visit our AWS CPG Marketing page.

• Learn the technology strategies CPGs should consider to enhance the customer journey.

• Ask how AWS can support your CPG business transformation with marketing solutions.

Contact your AWS account team today to get started.

adidas wanted to deepen consumer understanding 

through analyzing data and delivering mobile apps that 

scale at speed. With AWS, adidas can deploy applications 

40-times faster and could scale to handle 1 million sales 

easily when a popular sneaker generated 1 million sales 

in just 2 days. “AWS is the foundation to scale our 

platforms, where we build the most differentiating 

applications for consumers, and where we … learn from 

our consumers and athletes.” Learn more here. 

After deciding that a cloud solution would be the 

best fit for its elasticity and reliability requirements, 

Under Armour chose to move its MapMyFitness and 

UA Record apps to AWS Cloud. “Using AWS, we have 

access to multiple regions and availability zones, 

which ensures high availability for our millions of 

global users. That means we can enhance our brand 

by giving our digital community a fantastic 

experience.” Read more here.

Major CPG Brands Drive Success with AWS

Improve Consumer Intimacy While Protecting Privacy

AWS helps CPG companies maximize advertising effectiveness, improve consumer loyalty, and drive revenue by creating an 

integrated experience for the consumer. With AWS, you can leverage advanced analytics to personalize interactions with your 

brand and drive efficiencies across all your marketing activities—all while protecting your customers’ privacy.

Augmented Consumer 

Insights
Increase ad efficiency up to 

30% and grow revenue up to 

20% through better 

consumer insights. AWS 

allows companies to ingest 

millions of first-party data 

elements and centralize the 

data into an easy-to-use data 

warehouse. Unify first, 

second, and third-party data 

to create an anonymized 

360-degree view of the 

consumer that drives 

audience segmentation and 

targeting while protecting 

privacy.

Advertising Optimization
Save up to 70% on analytics and up 

to 25% on real-time bidding costs. 

AWS enables customers to reinvent 

first-party data platforms, third-

party data sharing, advertising 

platforms, advertising intelligence, 

and customer experience with 

unmatched compute, ML, and 

analytics capabilities. AWS can also 

help close the loop between 

advertising and product sales on 

Amazon.com using Amazon 

Marketing Cloud, Amazon 

Advertising’s privacy-safe data 

clean room, to provide rich 

consumer insights for all your 

marketing activities.

Personalized Consumer 

Connections
Build connected experiences 

at scale by automating, 

delivering, and analyzing 

billions of personalized 

messages and offers per day. 

AWS enables developers to 

build applications with the 

same ML technology used by 

Amazon.com for real-time 

personalized 

recommendations—no ML 

expertise required.

Scalable Marketing 

Infrastructure
Make sure your campaigns 

don’t break your 

infrastructure. AWS provides 

unmatched availability, 

reliability, and performance 

at usage tiers that other 

cloud providers simply 

haven’t reached yet to 

ensure a seamless consumer 

experience even as you scale.

https://aws.amazon.com/cpg/
https://aws.amazon.com/blogs/industries/seven-recommendations-for-cpgs-to-improve-customer-journeys/
https://pages.awscloud.com/GLOBAL-other-IND-CPG-Contact-Us-2021.html
https://aws.amazon.com/solutions/case-studies/adidas-case-study/
https://aws.amazon.com/solutions/case-studies/under-armour/

